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Summary
Protected areas and their management bodies are increasingly confronted with exigencies that go beyond their
traditional scope of activities: Besides nature conservation, they are expected to contribute to social and economic
development in their regions (BORRINI-FEYERABEND et al. 2013). This trend drives protected area managements
from unifunctional conservation approaches to multifunctional approaches with measures offering intended
positive outcomes for nature, society and economy equally. These changing requirements apply to Nature parks
and UNESCO Biosphere Reserves in particular, but also to National parks and UNESCO world heritage sites
(hereinafter parks).
A traditional, well established and successful approach to foster development in parks is nature-based tourism. Its
economic impact is well documented, e.g. for National parks worldwide, the economic impact is estimated at US$
600 billion per year (BALMFORD et al. 2015), for UNESCO Biosphere Reserves in Germany, the impact ranges from
US$ 6 to 275 million per year (Job et al. 2013). Tourism can, hence, contribute to the livelihoods of many people
in and adjacent to these regions. This development approach has, however, a clear economic focus and is therefore
rather unifunctional, i.e. cultural and natural assets being the object but not the subject of the measures
implemented.

Figure 1: Park-labelled products originating from the UNESCO Biosphere Reserve Entlebuch. © UNESCO Biosphäre Entlebuch and Coop
Schweiz.

A different and more recent approach to foster regional development is sought by labelling products originating
from a park (Fig. 1). They are sold in- and outside of the park-region to customers that are willing to pay a
surcharge for products with known origin and quality. In the park-region, these products can have multiple
positive implications:
1. The additional sales volumes achieved through the labelled products lead to an economic added value in the
park-region that translates into jobs: For the UNESCO Biosphere Reserve Entlebuch (Switzerland), the only
available data so far, park-labelled products generate a remarkable gross added value of US$ 5.8 million in
2014, corresponding to 4% of the jobs in agriculture and forestry or to ca. 1% of all the jobs in the park-region
(KNAUS et al. 2017). For the UNESCO Biosphere Reserve Rhön (Germany), KRAUS et al. (2014) further found a
strengthening of the regional added-value chains induced by park-labelled products, i.e. producers use a
higher share and hence increase the demand of intermediate inputs originating from within the park-region.
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2.

Triggering the demand for intermediate inputs and raw material in the mostly rural park-regions safeguards
farms and small forestry businesses that form still an essential part of the rural life and culture. Hence, by
stimulating the economy, park-labelled products also adopt a social or cultural function.

3.

Producing goods with resources from the park will on one hand side preserve the type of goods being
traditionally produced in the park-region and hence safeguard to some extent the cultural heritage. On the
other hand side, innovations refining traditional products will smoothly transform them to novel types of
products that may be more compatible to current and future customer preferences opening up additional
market opportunities.

4.

By implementing strict standards in their production (e.g. organic or wildlife-friendly farming), park-labelled
products can have a direct influence on land use practices of farmers, foresters, etc., and hence, can
contribute to conservation or sustainability goals of the park itself.

5.

Persons involved in the production of labelled products develop a close network and solidarity between each
other and establish a deep attachment to their products supporting both regional identity and social values
(KRAUS et al. 2014).

These various implications show that park-labelled products entail many positive effects for economy, nature,
culture and society, and hence, offer the potential for a true multifunctional development approach (KNICKEL &
RENTING 2002) as requested above. Establishing successfully park-labelled products is, however, a complex and
lengthy task. It requires a continuous process, supported by the park-management, that builds up trust, credibility
and identity among the producers and the customers (KNAUS et al. 2017). Furthermore, the products need to be
successfully placed on the market, and the consumers need to know and believe in the positive aspects of the
product, which requires solid PR and education (KRAUS et al. 2014). Promoting labelled products can have
disadvantages as well, i.e. through a higher dependence of producers on local suppliers or through longer
transport distances of intermediate inputs that are not available in the right quality in the park-region (KRAUS et
al. 2014).
Nevertheless, taking into account the multiple positive impacts of park-labelled products for nature, economy and
society, as well as their potential as a positivistic medium for communication with stakeholders inside and outside
the park, they can be considered as a truly advantageous tool for parks and their managements.
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